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doing that,” says Christopher Forbes,
vice-chairman of Forbes.

The network he is referring to is
{ the exclusive International Circle that
the Louvre proposes to launch later this year, where an-
nual membership fees are a hefty US$25,000. Both he and
Louvre president and director Henri Loyrstte feel the out-
look is positive for members from Asia. “The Louvre is a
universal cultural resource. We have a list of four or five
people from Singapore, some of whom we are meeting on
this trip,” says Mr Forbes, declining to mention names.

Mr Loyrette says: “Our experience over the past few
years has revealed that many potential donors and friends
of the Louvre reside internationally . . . including South-
east Asian countries.” After all, the Louvre’s 8.4 million
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Malaysia, to explore numerous partnerships and links
with our island-state. This includes exhibitiens, of course,
and the Louvre does seem to be on an exhibition drive in
Singapore. A done deal is with the Singapore Art Museum
(SAM) on the Engraving The World show, which opens in
May. Featuring over 100 prints from the Chalcography of
the Louvre Museum, the show, traces the history of print-
making in France from the reign of Louis XIV.

As for future exhibitions, National Heritage Board CEO
Michael Koh clarifies: ““We are currently exploring with
the Louvre the possibility of holding twoe exhibitions on Is-
lamic Art at the Asian Civilisations Museum (ACM) and
Greek Art at the National Museum. We are in early discus-
sions on the logistics, costs involved, and possible spon-
sorships.”

“If there isn’t a sponsorship base, the exhibitions won’t
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happen,” says Mr Forbes pragmatically, pointing out that
a Singaporean member of the International Circle would
be in place to facilitate these exhibitions. “At that level,
individuals make a difference, not just for the Louvre but
in their home countries. They also have the fun of meeting
with other art enthusiasts around the world,” says Mr
Forbes, suggesting, for example, that he could personally
host such a meeting at his chateau in Normandy.

On a more formal note, Mr Loyrette says members of
the Circle will have very exclusive benefits, such as an an-
nual seminar at the Louvre, private visits in the museum,
and participation in the Circle’s International Advisory
Council®meetings.

The idea of multi-tiered “friends” for museums could
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be adapted to Singapore as well. As Mr Forbes points out:
“*ACM 1isn’t just for Singapore; it is for all of Asia and
Asians around the world.”

Mr Koh agrees: “We will be launching our ACM Friends
Scheme later this year, and have already received interna-
tional enquiries about joining as members. Such support
is unprecedented for us, and we hope to grow an extended
family of friends and cultural philanthropists for ACM
throughout the world. The National Museum has already
introduced a membership programme which will gather a
like-minded community of museum/art and culture lovers,
both local and international.”

Meanwhile, Mr Loyrette emphasises that his trip isn’t
just about the two exhibitions under discussion, for “‘exhi-
bitions are one-off events, I'm interested in trying to have
something more lasting”. In other words, create connec-
tions with museums in Singapore that will facilitate the ex-
change of connoisseurship, education and knowledge.

Being a part of the global community of museums facil-
itates cultural exchanges. As ACM director Kenson Kwok
explains: “ACM is currently a member of two museum net-
works. Some of our past exhibitions such as Fantastic
Mountains, an exhibition of Chinese paintings from the
Shanghai Museum, came about as a result of these net-
works. Such networks also allow us to send exhibitions
overseas more easily, as with ACM’s exhibition on the Per-
anakans, to open next month at the Ayala Museum, Ma-
nila. Reciprocity or mutual benefit is therefore an impor-
tant principle, as is the assumption that members work
together on a non-profit basis.”

The Guggenheim has famously explored the notion of
museum as an international brand — opening a famous
version in Bilbao, for example. However, Mr Loyrette
seems to be looking more towards the peddling of influ-
ence. Sure, the Louvre will be opening its first branch in
northern France, but the museum that the Louvre is help-
ing build in Abu Dhabi is not a branch, and will have the
Louvre name associated with it for only about 10-20 years.

From individual to museum to a more macro level, as
Mr Loyrette notes, “collaboration is not only between mu-
seums but also in a larger sense between people, culture,
society. There is much we can learn from Singapore soci-
ety itself. To bée contemporary today, a museum has to or-
ganise contemporary debate.”



