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During the COVID-19 pandemic, we have seen many cultural organisations pivot to digital offerings to keep the public
engaged. Even as cultural venues around the world look to reopen their doors to visitors, the practice of safe distancing at
most venues is expected to be the new norm. Thus, digital and social media programming continue to be of importance.
This session provides a global overview of the digital and social media strategies that museums and cultural institutions
have embarked on to engage audiences globally and presents specific case studies from international museums and
cultural institutions.
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The Impact of the Covid-19 Pandemic 

on Museums Globally

• Almost all museums around the world had to close their doors due to the COVID-19 

pandemic.



Coping with Covid-19 the Digital Way

• Most museums have reacted by either launching or ramping up their online presence and 

offerings. 

• In terms of activities and tools/channels, there has been a sharp increase in social media 

campaigns and initiatives, especially those featuring objects from the museum collections. 



Coping with Covid-19 the Digital Way

• Efforts have paid off – many museums report an increase in visits to websites and 

especially, social media platforms. 

Going Digital

While less than half have seen an 

increase in online visitors to their 

websites, there are reports of 

significant increase in engagement 

with social media content.



• #MuseumFromHome has been to tag virtual tours, stay-home activities and other 

virtual content, including by the big players like the British Museum, V &A, National 

Gallery of Art (Washington DC), etc.

• And it has inspired a series of spin-offs including #ScienceFromHome.

Digital Strategies & Initiatives 

in Covid-19 Times 

1) Unique & Innovative Social Media Tactics & Campaigns



I Love Museums’ and culture sector’s 

social media campaigns with hashtags 

#CultureCarriesOn, #DoseOfCulture and 

#SGCultureAnywhere.

Digital Strategies & Initiatives 

in Covid-19 Times 



• #MuseumMomentofZen presents images and videos of calming museum objects and 

other scenes to ease anxieties and offer comfort in these uncertain and difficult times.

Digital Strategies & Initiatives 

in Covid-19 Times 
❑ A little peace and calm to ease anxiety and stress 



• Philbrook Museum & Gardens (Tulsa) rebranded its website and social media 

platforms to ‘Chillbrook Museum’ and produced and put out content including live-

streamed concerts by local singer-songwriters performing at its on-site log cabin to to 

keep audiences entertained and ‘chill’ while they stayed home. 

Digital Strategies & Initiatives 

in Covid-19 Times 



• Inspired by penguins exploring the closed Shedd Aquarium, Field Museum (Chicago)

posted videos of its mascot, Sue, a Tyrannosaurus Rex, running loose in and exploring 

the closed museum. 

Digital Strategies & Initiatives 

in Covid-19 Times 
❑ Entertainment and comic relief to lift spirits  



• The National Cowboy and Western Heritage 

Museum (Oklahoma City) had its head of security

take over its official twitter feed to wholesome 

and hilarious results. 

Digital Strategies & Initiatives 

in Covid-19 Times 



• The Roald Dahl Museum’s twitter account 

has been taken over by its Matilda doll, 

posting cheeky updates and behind-the-

scenes picture from the museum.

Digital Strategies & Initiatives 

in Covid-19 Times 



• The J Paul Getty Museum (Los Angeles), inspired by the Rijksmuseum 

(#StayHomeChallenge) and the Instagram account, Between Art and Quarantine, issued 

a playful challenge over Twitter, Facebook and Instagram for people to ‘recreate’ their 

favourite artworks from its collection using objects lying around the house (‘Getty 

Museum Challenge’).

• And since then, many other museums have gotten in the act.   

Digital Strategies & Initiatives 

in Covid-19 Times 



• NHB Heritage Institutions’ social media campaign leveraged museum objects to 

reinforce key Covid-19 messages in a light-hearted tone. 

Digital Strategies & Initiatives 

in Covid-19 Times 



• [Left] Australian Museum’s Night at the Museum Gala took the form of an online silent 

auction. Funds raised will go towards funding a new permanent Pacific Gallery.

• [Right] Tenement Museum transformed its 2020 Gala into a virtual fundraiser. Besides a 

short digital programme, the museum offered an optional ‘Lower East Side box dinner for 

when ‘things return to normal’.

Digital Strategies & Initiatives 

in Covid-19 Times 
❑ Digital Fundraising   



• [Left] Akron Art Museum (Ohio), with help from peer institutions, has created crossword 

puzzles based on its collection. 

• [Middle] Museum of Fine Arts, St Petersburg (Florida), has come up with a jigsaw puzzle 

intended to be completed online.

• [Right] Te Papa’s collection-based jigsaw puzzles and quizzes as part of  its ‘The Little 

Page of Calm’ resources. 

Digital Strategies & Initiatives 

in Covid-19 Times 
2) Content and communications targeted at different audience 

segments (e.g. children and seniors confined to home, parents looking for ways to keep 

children occupied and adults working from home/social distancing).



• [Left & Middle] Museo de Arte Puerto Rico and the Royal Academy of Art set daily  

challenges, including drawing based on themes. 

• [Right] Museums, libraries and other cultural institutions have offered colouring books and 

pages, including those based on their collections for free download.

Digital Strategies & Initiatives 

in Covid-19 Times 



• [Left] National Gallery Singapore’s online activity guides for the whole family to work on 

together.   

• [Middle] ArtScience Museum’s DIY art and craft activity instructional videos, including 

those inspired by past exhibitions.

• [Right] Philbrook Museum put out a call over Instagram for its cat ‘pen pal’ programme 

which captured (inter)national interest.  

Digital Strategies & Initiatives 

in Covid-19 Times 



• [Left] Smithsonian Institution launched a central portal offering distance learning 

resources to support teachers and students from pre-Kindergarten to Grade 12 during 

school closures. These learning resources are aligned with national learning standards.

• [Right] National World War II Museum (New Orleans) gathered together its various online 

resources to support teachers in conducting online lessons about World War II. 

Digital Strategies & Initiatives 

in Covid-19 Times 

❑ Alternative (in)formal education (re)source   



• [Left] Yale Peabody Museum of Natural History launched its digital resource hub, 

Peabody@Home, offering education, entertainment and diversion. 

• [Right] Museum of Modern Art – MoMA Learning offers a treasure trove of resources for 

those wanting to learn something new while confined to home. 

Digital Strategies & Initiatives 

in Covid-19 Times 



• [Left] Jewish Heritage Network created a virtual solution for families and friends from all 

over the world to come together and celebrate Passover Eve while reading from special 

Haggadot shared by members of their network and library partners.

• [Right] NHB organised ‘Ramadan Together’ with Facebook live events and other online 

activities such as a mass iftar, community karaoke session, online sharing of Raya recipes, 

etc.   

Digital Strategies & Initiatives 

in Covid-19 Times 

❑ Virtual Celebration of Cultural Heritage



• [Left] Philbrook Museum initiated an Instagram takeover to cross-promote participating 

museums to one another’s audiences. 

• [Right] Chinese museums hit by Covid-19-related closures, put their online exhibitions and 

other digital resources at a centralised location, the National Cultural Heritage Administration 

website.  

Digital Strategies & Initiatives 

in Covid-19 Times 

3) Cross-Institutional Collaboration  



• [Left] Philbrook Museum and the Tulsa Zoo collaborated on having Askew, an Aldabra 

tortoise from the zoo, visit and explore the Philbrook Museum.  

• [Right] First-ever Virtual Museum Mile presented by museums o Fifth Avenue, New York 

City. 

Digital Strategies & Initiatives 

in Covid-19 Times 

3) Cross-Institutional Collaboration  



Digital Strategies & Initiatives 

in Covid-19 Times 

Tips from the Philbrook Museum 



Digital Strategies & Initiatives 

in Covid-19 Times 

Insights from the Royal Academy 



• Digital initiatives as complementing the physical visit experience and having the 

potential to spur in-person visits (once it’s possible again).    

The Last Word…

.

.

.Covid-19 Audience Outlook Monitor
Australia Snapshot Report: May 2020 

Madeleine Grynsztejn, Director of the Museum of 
Contemporary Art Chicago



Thank You!


