5 January 2019

National Heritage Board
61 Stamford Road
#03-08 Stamford Court
Singapore 178892
Attn:

Ms Felicia Toh
Assistant Manager, Heritage Research and Assessment

Dear Felicia,
Eat Shop Play promotes the labour of love at Hawker Centres and encourage social movements. We
provide a digital platform to give all hawkers in Singapore a digital presence, to find our favorite
hawker food and to promote Singapore hawker culture. It has a website, a mobile APP and on social
media. We also organise events and activities within the hawker centres. This project was initiated
by our team in Crystal Horizon Pte Ltd who have been organizing events and activities in various
neighborhoods in Singapore since 2009. The Eat Shop Play APP provides a comprehensive list of all
111 hawker centres, incorporating 6300 hawker stalls on this island. The website will lead you to
explore different hawker centres and listen their amazing stories bring life to what is uniquely
Singapore.
Over the years, we have been working closely with the retailers and hawkers to bring vibrancy to the
neighborhood and we are always been touched by the community spirit of this group of people.
There is an abundance of “Gotong Royong” which is associated with Singapore’s past. Some of the
hawkers go to great lengths to provide home cooked food to many individuals and families whom
they have come to know over the years. They prepare the food with their hearts and love. It is
conceivable that most of these stories have inadvertently been missed by the media and other
groups.
For the past one year, we have met and spoken to thousands of our hawkers. They shared with us
their stories and every story is different. We have seen the transformation of the hawker trade over
the past 60 years and we also discovered the important roles of our hawkers during our nation
building.
Hawker culture is not just about types of food, tastes of food, it includes the people who make all
this happen. We have decided to ride on digital platforms to capture all these valuable insights and
experiences to promote our hawker culture. We want to past it down from generation to
generation.
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We have initiated to celebrate the ”Hawker’s Day” every year with all our hawkers on the last Friday
of March. We want to appreciate the hard work that hawkers have put into their food and recognize
their contribution to the society.
We are very glad to see our government treasures this unique gem in our heartlands by nominating
our Hawker Culture to be put forward to UNESCO for Heritage listing. We thank you for your effort
on this nomination and wish you every success.

Regards,

Tan Puay Hoon and Nicole Lim
Team leaders of Eat Shop Play

Blk 2 Balestier Road #03-681 Singapore 320002 | +65 8788 6803

Crystal Horizon (Eat Shop Play)

2

Kim Choo Kueh Chang Pte Ltd
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Makansutra
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CONSENT AND SUPPORT FOR THE
NOMINATION OF HAWKER CULTURE OF SINGAPORE

Name and Title of Representative: Quentin Pereira

Name of Organisation: Quentin’s F&B (S) (Pte.) Ltd.

Address of Organisation: 139 Ceylon Road

Date: 23 October 2018
On behalf of our organisation, we indicate our free, prior and informed consent and
support to the nomination of “Hawker Culture of Singapore” to UNESCO’s
Representative List of the Intangible Cultural Heritage of Humanity.
Our organisation considers Hawker Culture to be an important intangible cultural
heritage that resonates with the people of Singapore, and reflects the daily lives and
multicultural identity of Singapore.
We consider it important to safeguard this intangible cultural heritage, and hope that
it will receive recognition on the UNESCO Representative List.
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Singapore Food Manufacturer's Association
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Tan’s Tutu Coconut Cake
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4 January 2019
Ya Kun International
237 Alexandra Road
#03-09
Singapore 159929
Singapore
www.yakun.com

T o Whom it ma y concern:
Dear Sir/Mada m ,
This year, Ya Kun Kaya Toast Coffee stall will celebrate our 75th Anniversary and an integral
part of our journey is our origin. Our founder, and my grandfather, Mr Loi Ah Koon started his
very first coffee stall in a hawker center in Telok Ayer Basin in 1944. His humble store sold
Robusta coffee, soft-boiled eggs and kaya toast, kaya being a coconut jam that is very
popular in South East Asia. Today, Ya Kun Kaya Toast is in 9 countries with over 120 stores.
Through the years, 2 things have not changed – Our menu and our culture. Our menu,
whether in Singapore, Indonesia, Hong Kong or any outlet in the world still promotes our core
products of coffee, eggs and kaya toast. This is because we believe in the rich heritage and
narrative of our business which had its humble origins.
Maintaining the culture and essence of the original hawker culture in our modernized business
model today has been trickier but a much-needed exercise. A coffeeshop, much like a
hawker center, has to be welcoming, accessible and inclusive. As a brand, we have studied
the hawker culture closely and extracted elements of the culture to be implemented at our
stores to provide our customers with the fragrance and reminisce of our hawker culture.
The reason why I had to share about the history of my business is because Ya Kun was built on
one stall branching out from the hawker center, taking its limited menu and building itself into
a regional brand. While our menu is limited, our seating capacity is small and our community
engagement is limited, our hawker centers are just the opposite! With a menu offering that
caters to the various cultures and cravings of customers and a large seating capacity,
hawker centers are the epicenters of each neighbourhood. The essence of community and
inclusivity is very much present when customers chat while waiting in line or gather beverage
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options so that one representative trudges to the drink stall, only to return with a tray of 5
different kinds of drinks.
As a business, we have always strived to attain to the level of community and unity that the
hawker culture possessed. That is why as a business owner, youth, citizen and someone who
feels deeply about safeguarding our hawker culture and way of life, I support the nomination
of the ‘Hawker Culture of Singapore’ to the UNESCO Representative List of Intangible Cultural
Heritage.

Sincerely,

Jesher Loi
Director, Bra nd ing a nd Ma rket Development
Ya Kun Int ernat iona l
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